
 

How to BLOG like 
an ENTREPRENEUR 
A Guide to Writing Like You Mean Business 

Nishi Sood       www.NightDay.ca 
 

 

 

  



 

HOW TO BLOG LIKE AN ENTREPRENEUR NISHI SOOD 

 

1 

Contents - How to Blog like an Entrepreneur 

 

Contents - How to Blog like an Entrepreneur................................................................................................. 1 

Hey there ..................................................................................................................................................... 2 

What is Inbound Marketing and Outbound Marketing? ................................................................................. 3 

The Biggest Mistake Business Owners Make Online ...................................................................................... 5 

The Simple Strategy You Need to Market Your Business Online: All roads lead to Rome ................................. 6 

Common Business Blogging Mistakes ............................................................................................................ 8 

Why Blogging is so important to Your Business ........................................................................................... 10 

These Blogging Statistics Will Blow Your Mind ............................................................................................. 11 

Why Most Business Bloggers Give Up ......................................................................................................... 12 

How to Cure Writer’s Block......................................................................................................................... 14 

The Difference between “Blogging” and “Business Blogging” ....................................................................... 18 

How to Make Your Blog More Appealing ..................................................................................................... 21 

How to Blog When You Have No Money ..................................................................................................... 23 

How Much Content Should You Give Away For Free? .................................................................................. 24 

How to be a Controversial Blogger but not TOO Controversial  ..................................................................... 25 

How Long Should a Blog Post Be? ............................................................................................................... 28 

When to Hire a Ghost Writer ...................................................................................................................... 30 

How to Take Your Business Blog to the Next Level....................................................................................... 31 

The End! .................................................................................................................................................... 32 

Stay in Touch! ............................................................................................................................................ 32 

 

  



 

HOW TO BLOG LIKE AN ENTREPRENEUR NISHI SOOD 

 

2 

Hey there 
 
 
Welcome to “How to Blog like an Entrepreneur.” 
 
Chances are, you’re here reading this eBook because:  
 

- You’re a freelancer, business owner, or entrepreneur with a small or medium-sized business  

- You have little-to-no time to waste 

- You have little-to-no money to waste 

- You want to launch (or re-launch) a marketing campaign in order to grow your business 

- You recognize that online marketing – having a strong online presence – is where it’s at for 
businesses like yours 

- You know blogs, social media, websites, SEO, podcasts… all of the pieces that add to the “online 

presence puzzle” are important, but you don’t know where to start. Or perhaps you’ve started but 
you lack a meaningful strategy, mainly because you’re feeling overwhelmed by all the options and 
jargon. 

 
If this sounds like you, congratulations. You’ve come to the right eBook. 
 
I’m going to take you through the basics of Inbound Marketing, show you a very simple strategy to create an 
online presence for your business, and explain how the blog is at the center of this strategy.  
 
I’m also going to give you some fundamentals to help you become an incredible business blogger. And I’m 
going to do it without the agency jargon, without insisting you buy some expensive products, or get a 
master’s degree in mainframe hacking.  
 
You’re a business owner. Not a writer. Not a hacker. Not a marketer. I get that. Let’s keep things real. 
Grounded. Simple. Effective.  
 
Ready? Let’s go. 
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What is Inbound Marketing and Outbound Marketing? 
 
 
There are two types of marketing: Outbound and Inbound. 
 
In the olden days, there was just Outbound marketing. In fact, back then, it was just called Marketing.  
 
Outbound marketing includes: print ads, directory listings, television and radio spots, and things like that. 
 
Basically, Outbound marketing strives to get your business, product, or service in the faces of the people in 
your target audience. It’s a constant push for attention. Generally speaking, depend ing on which research 
you pay attention to, you have to make an impression on your potential buyer 7 to 24 times before they buy 
from you. That means you have to get the attention of their eyeballs, ears, hearts, minds and whatever else 7 
to 24 times before they even remember you name when it’s time for them to buy something you can offer 
them. 
 
Nowadays, we have Inbound marketing, which comparatively speaking is very new. Inbound marketing 
includes: blogs, podcasts, YouTube videos, memes, social media, etc. The goal of Inbound marketing is to lure 

your target audience with content that appeals to them. Content such as pictures and videos and articles that 
make them laugh, inspire them or teach them something of value. 
 
Outbound marketing is sometimes referred to as “Push” marketing, because you’re pushing your product or 
service in people’s faces: “Look at me”. 
 
Inbound marketing is sometimes referred to as “Pull” marketing, because you’re offering something of value 
that will attract the right kinds of people to you: “You know you want this”. 
 
Outbound marketing is more likely to reach lots and lots of people, but it won’t convert everyone it hits into a 
buyer. When was the last time you sat through a TV commercial? Or read through a flyer you got in the mail 
before tossing it in the recycling bin? Or took note of a phone number plastered on a billboard? 
 
Inbound marketing will likely hit less people, but if executed properly, your conversion rates will be better. 
How many times have you had a question or problem and your first impulse to finding a solution was to 
Google it?  
 
Need a recipe? Google it. There’s a blog full of them.  
 
Need a camera tutorial? Google it. There’s a YouTube video.  
 
Need a movie listing? Google it. There’s a website. 
 

On the other hand, how many television ads, radio spots, flyers and print ads about food, cameras and 
movies did you ignore? 
 
Exactly.  
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These days, we are inundated with advertising. It’s on our airwaves during our commutes to work, on 
billboards when we’re stuck in traffic, on our TVs, on our clothes, in our breakfast cereals, it’s all around us… 
we can’t escape it. So we’ve become numb. Outbound marketing isn’t nearly as effective as it once was. It’s 
becoming white noise.  
 
Thanks to the Internet, if someone wants something, they will find it themselves when they are ready: “Don’t 
call us, we’ll call you”. This is the growing appeal of Inbound marketing. 
 
Inbound marketing is the future of marketing. In fact, in the future, they’ll just call it Marketing.  
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The Biggest Mistake Business Owners Make Online 
 
 
So by now, you might be thinking that you’re all on board for Inbound marketing and setting up a strong 
online presence for your business. But you might also be thinking, “That’s easier said than done.” 
 
This is a completely natural response. 
 
As mentioned, there are a lot of options, so where to start? Many business owners just dive right in. And 
that’s the great thing about entrepreneurs, they’re doers.  
 
But sometimes they do the wrong thing. Or, they do it in the wrong order. 
 
They’ll think, “We need an online presence, let’s Facebook our business!”  
 
That’s great, but what are you going to post on Facebook if you’ve got no content? 
 
Or they’ll say, “Research shows that YouTube will get us noticed, let’s shoot a video!” Again… assuming you 
do make a great video that gets lots of hits, how are you going to convert all that traffic into sales? 
 

I’ll tell you how. You need a strategy.  The strategy doesn’t need to be complicated. It just needs to be 
executed with discipline and care. That’s the hard part. The plan is easy. Sticking to the plan is hard. Most 
people don’t want to do the work. They don’t want to the work and they don’t want to admit that it takes 
time to build a credible online presence. That’s the honest truth.  
 
Be better than most people. 
 
The biggest and most common mistake that business owners make when they set out to market their 
business online is they forget to strategize first. 
 
You need a solid strategy and you need to stick to the strategy. 
 
If you want to build a strong online presence for your business, you have to commit to putting in the work, be 
disciplined and diligent, and understand that you are in for the long haul. 
 
After all, Rome wasn’t built in a day. 
 
Speaking of Rome… 
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The Simple Strategy You Need to Market Your Business Online: 
All roads lead to Rome 
 
 
By now, you’re probably wondering, “So what’s the strategy and where does the business blog fit in?”  
 
Here it is. The business blog is at the center of your online marketing strategy. It is the hub. It is the meeting 
point. It is where great things happen. It is the center of the universe that is your brand. 
 
Like Ancient Rome (back in the day when Rome was a really, really big deal). 
 
Ever heard that phrase, “All roads lead to Rome”? It’s true, they do, look at a map of Europe. Even nowadays, 
lots of roads lead to Rome. 
 
Social media platforms (including Facebook, LinkedIn, Twitter, YouTube, Instagram) are like roads leading to 
Rome. They reach out like octopus tentacles to your prospects with cute videos, quick memes, article 
excerpts, and teasers and they pull them into your blog, where the real meat is: the great content.  
 
Your blog is Rome. Your social media platforms are like the roads that lead to Rome. All roads lead to Rome. 
Get it? 
 
This means that your Instagram account, for example, isn’t an end destination. It’s a road. Ask yourself, what 
are you going to do with all the likes and followers you get on Instagram? You might convert some followers 

into sales on the road, but it’s not very likely. You need to get these wanderers into a committed relationship . 
How do you do this? 
 
Direct traffic from Instagram to your blog. Entice them with more information or a free download or the 
promise of more great content that they are going to find valuable. 
 
Once they’re on your blog, which should be integrated with your business website, you can build a more 
meaningful relationship with your audience by providing more great content. You can slyly weave in a call-to-
action to buy a product or service from you there and it won’t feel like a hard sales pitch because by that 
time, they already appreciate you for the value you have given them. 
 
Once you’ve got people following your blog, you need to get them to subscribe to your blog. And you need to 
get them to do this voluntarily. In other words DO NOT sign people up to follow your blog without their 
consent. Not only is this rude, you will build bad rapport with your potential customer, and also depending on 
what part of the world you live in, this can be totally illegal. So don’t do it. 
 
You might be wondering why you would need blog subscribers if they’re already following you on Twitter or 
LinkedIn etc. (in other words, they’re already following one of your roads, why do you need their email 
address?). The reason is this… 
 
You will never (in all likelihood) own Facebook. Or Twitter. Or Instagram. Or any of the social media that you 
are depending on to drive traffic to your blog and website. The creators of these social media can install 
algorithms, filters, add restrictions, increase advertising rates or do whatever they want. Sometimes, 

platforms just get too noisy or go out of style. It’s out of your hands. But the subscriber list – your email list – 
will never become obsolete and you have 100% control, dominion, and ownership of it. 
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Once you have someone’s email address, you can notify that qualified business lead whenever you have new 
content coming out on your blog. You will never lose touch with them, unless they decide that whatever 
you’re offering does not suit their needs and they unsubscribe.  
 
Get the list. Refine the list. Protect the list.  
 
It’s all about the list. Never lose sight of this. Everything you do regarding your Inbound marketing campaign 
has to feed the list. 
 
So… TO SUMMARIZE the Strategy 
 

 
1) Build a blog that will attract your target audience (Rome) 
2) Draw in your audience using social media (roads to Rome) 
3) Secure ongoing engagement with your target audience by adding them to your subscriber (email) 

list. 
 
The rest of this eBook will concentrate on how you, the business owner, can launch an effective business 
blog. 
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Common Business Blogging Mistakes 
 
 
What you are about to embark on is NOT for the faint of heart.  
 
Launching a successful business blog is a tough, arduous journey, but I promise you the rewards are plentiful. 
In fact, according to the fine researchers at HubSpot:  
 

 Companies that blog have 55% more website visitors 

 B2C companies that blog get 88% more leads per month than companies that don’t  

 B2B companies that blog get 67% more leads per month than companies that don’t  

 71% of survey respondents say blogs affect their purchasing decisions 

 
And yet, I know there are many entrepreneurs out there who will wholeheartedly disagree with these stats, 
because they gave blogging a (half-hearted) shot and felt it didn’t yield any significant results. Is it because 
HubSpot is a big, mean liar? I suspect not. 
 
Rather, I believe the problem is that many business owners need to manage their expectations when it 
comes to launching and maintaining a business blog.  
 
Specifically, this is what you need to know: 
 

1. You can’t blatantly sell on a blog 
 
This is a major stumbling block for many would-be business bloggers. “Why blog if I can’t sell my 
product or service?” Because it doesn’t work that way. No person in their right mind is going to 
subscribe to your feed just so they don’t miss out on your advertising.  The end. 
 
What you need to do is figure out how you can help people — specifically the people who are your 
potential buyers — draw those people in, engage them and then when they’re ready, you can sell to 

them.  
 
By all means, have a call-to-action to buy from you on your blog, just don’t make it the primary focus 
of your blog. 
 
Use your blog to build trust, engage a specific audience, and position yourself as a helpful expert in 
your industry. Then — and only then — you can make the dollars. 
 
 

2. Blogging requires discipline and patience 
 
Alas, you can’t just give blogging “a shot” and then bail on it.  
 
A lot of interesting things click into place in the beginning stages of a blog: you’ll find your voice, 
you’ll hone your brand, and ideally you’ll discover what kind of content truly rocks your desired 
audience. 
 
But first, be disciplined. Blog regularly and consistently. And be patient. Expect that sometimes, 
you’re going to feel like Major Tom floating all alone unheard and unseen throughout the 

http://offers.hubspot.com/an-introduction-to-business-blogging?__hstc=20629287.5d84e1033a34b71198baa4a43249698c.1388933026280.1388933026280.1388933026280.1&__hssc=20629287.3.1388933026280&__hsfp=2815108058
http://offers.hubspot.com/an-introduction-to-business-blogging?__hstc=20629287.5d84e1033a34b71198baa4a43249698c.1388933026280.1388933026280.1388933026280.1&__hssc=20629287.3.1388933026280&__hsfp=2815108058
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blogosphere.  
 
According to TrafficGenerationCafe, your blog traffic will increase by up to 30% once you’ve 
published 21-54 blog posts. For most business bloggers, that could mean a year of blogging before 
seeing a jump in reach. 
 
 

3. Blogging is just a part of a bigger machine 
 
This is a big one. Blogging is not a standalone solution for your digital marketing needs. It is a part of 
a bigger strategy. Support your blog with a social media presence (remember the roads!), an email 
newsletter, networking and other marketing initiatives and your blog will support those initiatives in 

return.  
 
According to HubSpot: “Among those who use e-mail marketing, companies that blog get twice as 
much traffic from their email than those who don’t.” 
 
 

4. Blogging will drive you crazy… but in a good way! 
 
Blogging is freaking hard work.  
 
As a blogger, you need to be knowledgeable and entertaining. You need to be relevant and engaging. 
You need to be able to distill huge mountains of information down to something digestible. Business 
blogging is part art, part science, part intuition, part marketing, part business and part fairy dust.  
 
The act of blogging will make you grow as an expert, but as all things that make you grow, it will also 
drive you crazy. Crazy is just a part of it. Expect the crazy. Embrace the crazy.  

 

  

http://www.trafficgenerationcafe.com/how-blogging-increases-lead-generation/
http://blog.hubspot.com/blog/tabid/6307/bid/31617/Businesses-That-Blog-Generate-2X-More-Email-Traffic-New-Data.aspx
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Why Blogging is so important to Your Business 
 
 
On those particularly tough days when you just don’t feel like blogging (and there will be days, trust me), it’s 

important to have a handy list of reasons WHY you need to blog for business. 

 

Conveniently, here are 10 super-fantastic reasons why you should never give up: 

 

1. Blogging improves your website’s SEO (search engine optimization). Search engines (such as Google) 

prefer sites that are constantly being updated with new content as opposed to unchanging, “static” 

sites. 

 

2. Blogging positions you as an expert in your industry. 

 

3. Blogging will help you engage and grow a following, as opposed to advertising and spamming a not-

so-eager audience. 

 

4. Blogging helps you build credibility in the eyes of potential buyers. Imagine if you found two 

suppliers online: Supplier 1 has a loyal following and offers free information and tips on a regular 

basis, in addition to a description of their products of services and contact information. Supplier 2 

has a static site offering only advertising and contact information. Which one would look more 

tantalizing to a potential buyer? Exactly. 

 

5. Blogging forces you to stay on top of your game. You’ll need to keep a lookout for new trends, new 

technologies, and advancements in your industry. Experts become bloggers and bloggers become 

experts. 

 

6. It’s fun! You’ll be surprised at how much you know about something you’re passionate about. And it 

will build your self-confidence (even if you have enough already). 

 

7. Blogging allows you to test-drive content you can re-purpose for seminars, classes, video tutorials, 

infographics and other materials you might be thinking of creating down the line. Think of your blog 

subscribers as a mini focus-group. Pay attention to their reactions and comments. 

 

8. Blogging is great for networking: you can feature guest bloggers, interviews, follow people who 

comment and share… you’ll be amazed at who you meet and how easy it is to stay in touch with 

industry pros. 

 

9. Blogging gives your target demographic a real reason to keep coming back to you, so you’ll stay on 

top of mind. 

 

10. Blogging will get you more business. And it costs way less than advertising. It just takes time and 

discipline. 
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These Blogging Statistics Will Blow Your Mind 
 
 
If you need a further kick in the pants to get going on that business blog, here are some pants-kicking 
statistics to get you moving! 
 

 Companies that blog have 55% more website visitors (HubSpot) 
 

 B2C companies that blog get 88% more leads per month than companies that don’t (HubSpot) 

 

 B2B companies that blog get 67% more leads per month than companies that don’t (HubSpot) 
 

 71% of survey respondents say blogs affect their purchasing decisions (HubSpot) 

 

 81% of companies consider their blogs “useful,” “important,” or “critical”. (Source: Hubspot) 
 

 Once you write 21-54 blog posts, blog traffic generation increases by up to 30%. 

(Source: TrafficGenerationCafe) 
 

 Among those who use e-mail marketing, companies that blog get twice as much traffic from their 
email than those who don’t. (Source: HubSpot) 
 

 60% of consumers feel more positive about a company after reading custom content on its site. 

(Source: Content Plus) 
 

 Brand engagement rises by 28% when consumers are exposed to both professional content and 
user-generated product video. (Source: comScore) 
 

 90% of consumers find custom content useful, 78% believe that companies behind content are 

interested in building good relationships. (Source: TMG Custom Media) 
 

 78% of chief marketing officers think custom content is the future of marketing. (Source: Hanley-
Wood Business Media) 

  

http://offers.hubspot.com/an-introduction-to-business-blogging?__hstc=20629287.5d84e1033a34b71198baa4a43249698c.1388933026280.1388933026280.1388933026280.1&__hssc=20629287.3.1388933026280&__hsfp=2815108058
http://offers.hubspot.com/an-introduction-to-business-blogging?__hstc=20629287.5d84e1033a34b71198baa4a43249698c.1388933026280.1388933026280.1388933026280.1&__hssc=20629287.3.1388933026280&__hsfp=2815108058
http://offers.hubspot.com/an-introduction-to-business-blogging?__hstc=20629287.5d84e1033a34b71198baa4a43249698c.1388933026280.1388933026280.1388933026280.1&__hssc=20629287.3.1388933026280&__hsfp=2815108058
http://offers.hubspot.com/blogging-kit
http://www.hubspot.com/state-of-inbound-marketing/
http://www.trafficgenerationcafe.com/how-blogging-increases-lead-generation/
http://blog.hubspot.com/blog/tabid/6307/bid/31617/Businesses-That-Blog-Generate-2X-More-Email-Traffic-New-Data.aspx
http://www.contentplus.co.uk/marketing-resources/infographics/anatomy-of-content-marketing/
http://www.comscore.com/Insights/Press_Releases/2012/3/comScore_Study_Finds_Professionally-Produced_Video_Content_And_User-Generated_Product_Videos_Exhibit_Strong_Synergy_in_Driving_Sales_Effectiveness
http://engage.tmgcustommedia.com/2011/07/content-marketing-stats/
http://hanleywoodbusinessmedia.com/files/custom_solutions_brochure.pdf
http://hanleywoodbusinessmedia.com/files/custom_solutions_brochure.pdf


 

HOW TO BLOG LIKE AN ENTREPRENEUR NISHI SOOD 

 

12 

Why Most Business Bloggers Give Up  
 
Okay, so now you have a strategy, you know why blogging is important for your business, and you have 
statistics to motivate you… you are almost ready to start writing. 
 
I say “almost” because this is usually the point where people get terrified and give up. 
 
But don’t worry, because I have a story about my childhood that should fix this. 
 
When I was six, I was introduced to the deep end of a swimming pool. As I stood there by the edge of the 

pool for what seemed like a REALLY long time, I must have imagined every possible thing that could have 
gone horribly wrong by jumping in. 
 
Eventually, someone pushed me in. 
 
I thought I was going to drown. My life flashed before my eyes… all six years of it.  
 
I didn’t die and I’m still a crummy swimmer to this day, but that part of the story is unimportant.  
 
The part that’s important is where I stand at the edge filling my mind with self-doubt and misery. 
 
That’s the scene that plays in my mind whenever I’m about to launch a new blog with a client.  
 
Often, we’ve spent hours fine-tuning the look and features of their blog, I’ve coached them on branding and 
content, all they have to do is start blogging and then… they freeze.  
 
I can see it in their eyes: absolute terror, standing at the edge of the pool, making excuses to not go for it. 
 
So. Many. Excuses. 
 
I’ve never tossed a client into the deep end, so to speak, but I’ve had some lengthy discussions about what’s 
REALLY stopping them from writing their original content.  
 

And most of the time, if they’re being completely honest with themselves, it boils down to an inner voice 
saying, “why would anyone care about what you have to say?”  
 
In other words, they don’t yet perceive themselves as an expert or a consultant in their field.  
 
They may see themselves as a business owner, or a worker, or technician within their industry, but not as 
someone able to dispense valuable advice to a captive audience.  
 
It sounds like a small thing, but when you’re standing at the edge of that pool and the water is deeper than 
you are tall, it’s a massive obstacle to have to overcome. 
 
You need to get over this limiting belief if you are going to become a business blogger.  
 
Sometimes, it helps to ask yourself these questions… Are you really just in business because you want to sell 
stuff and services? Or is there a higher calling? Do you have something deeper to offer? Think about how you 
can you actually help and attract clients with your knowledge. 
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Seeing yourself as an expert is a significant mind-shift, and it doesn’t always come easily. The thing is, you 
can’t always wait until you feel like an expert before you start blogging, because then you might wait forever.  
 
You need to just go for it.  
 
And once you start, you may be surprised at how much you know.  
 
The ironic thing is, blogging will gradually make you feel like an expert. Then the mind-shift will happen and 
then suddenly you’ll be an expert! Ta-da! Just like that! 
 
Bloggers become experts, and experts become bloggers.  
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How to Cure Writer’s Block 
 
Alright, so you’ve launched (or re-launched) your business blog and things are going great and then, 
suddenly, one seemingly normal day… it happens. 
 
Writer’s block. 
 
Terrifying. 
 
For the business blogger, writer’s block literally halts your marketing strategy, which means that it will cost 

business. 
 
And we can’t have that. 
 
The thing that you have to remember is that writer’s block happens to all of us. And while it bites, the best 
way to work around it is to arm yourself with an arsenal of cures and strategies to block writer’s  block. 
 
Here are some fast and effective tips to help you manage writer’s block and get back to business:  
 
 

1. Write what you know.  
 
Yawn. Not exactly revolutionary. But what might surprise you is #2. (Keep reading!) 
 
 

2. You don’t have to know everything.  
 
Good news! It’s a blog, so you’re allowed to be opinionated. In fact, your readers will find you more 
interesting if you are. Having a point of view will spark comments and conversation which is GOOD 
for a blog!  
 
 

3. Start by writing a list.  

 
Lists are short, punchy and pique readers’ interests. They also pretty much write themselves: 
 
- Five Reasons Star Wars is Better than Star Trek.  
 
- Seven Bizarre Cupcake Flavours.  
 
- Nine Reasons Robert Downey Junior Should Run For President of the United States.  
 
Start with a cute list, add an introduction, a closing statement, a photo and a smart title and voila! 
You’re done! 
 
 

4. Stay current.  
 
Stay on top of what’s newsworthy and trendy and you’ll have constant fodder for your blog. Plus, as 
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an added bonus, your blog will likely come up in searches if what you discuss is topical.  
 
So what’s everyone talking about right now? Be a part of the conversation!  
 
In an office, you would do this at the proverbial water-cooler. But as a business blogger, you might 
not have this luxury. Thankfully, thanks to the Internet, there are lots of ways for you to stay current. 
 
Strategically search hashtags, different social media platforms and blogs to observe what your target 
audience is discussing. Yes, this includes spying on your competitors… but in a nice way! 
 
Set up a newsfeed (I use and recommend feedly.com) so you stay on top of news, trends and 
discussions.  

 
By staying current, you’ll never run out of questions to answer, or topics to discuss, on your business 
blog. 
 
 

5. Get out of here. 
 
Sometimes, you just need to take a walk or water the plants or something to clear your head. Sitting 
at the keyboard and beating yourself up for hours isn’t going to accomplish anything. Go feed your 
cat. 
 
 

6. Don’t beat yourself up. 
 
If you’re blogging on a regular basis, your well of creativity is bound to feel a little dry at times.  
 
Writing is hard. Blogging week after week is hard. Look back at what you’ve accomplished. You’ve 
blogged before and you will blog again. Celebrate you wins.  
 
Don’t make this hurdle bigger than it is, you’ll just block yourself even more.  
 
 

7. Ask your target audience. 

 
As a blogger, you should always be conversing with your followers. Throw them some questions on 
Facebook, Twitter, or Instagram once in a while. See what’s on their mind.  
 
Do not — repeat, do NOT — feel like asking your followers for questions or input is a sign of 
weakness. No one expects you to read anyone’s minds.  
 
Blatantly ask your followers if they have any problems or issues they’d like your input on. You’re 
offering free help — trust me, they’re going to love you for this (even more than they already do). 
Because you’re proving you’re there for them. 
 
Pick their best questions and use your answers to inspire new articles you can post on your blog.  
 
Do this, and you are quite literally creating content that aligns with the needs of your followers. 
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8. Schedule a writing Time. 
 
Decide how often you want to publish your blog and then schedule time once a week (or twice a 
month, whatever) to write. Give yourself a limited time slot and get it done. Notice I said schedule 
time to write, not schedule time to think of ideas. Which brings me to my next point… 

 
 

9. Keep a running list of ideas 
 
Often, the hardest part of blogging isn’t the actual writing, it’s coming up with good ideas on what to 
write about.  
 

You might think you don’t get ideas, but you get ideas.  
 
You just forget you get ideas.  
 
That’s because ideas like to come to us at inconvenient times. Like in the shower, or while we’re 
driving, or in the middle of a one-sided conversation with a boring person.  
 
Avoid getting yourself into a situation where you have to force inspiration when it’s crunch time by 
keeping a running list of ideas by your desk or in your laptop bag or on your phone or be a medieval 
anarchist like me and use a Post-It.  
 
Yes, seriously, a Post-It. Add bullets and lists and subheadings to the Post-It whenever they hit you. 
Then when your scheduled time slot for writing your blog rolls around, hit something on that list that 
either appeals to you in that moment or is already mostly fleshed out in all its Post-It glory. 
 
Make it a habit to continuously add to the Post-It so that when it’s time to write, you hit the ground 
running like a thoroughbred out of the gates. 
 
 

10. Steal other people’s ideas 
 
Haha! Just kidding. No seriously, don’t steal.  Stealing is not cool.  
 

But what you want to do is keep your senses open and “borrow” (not steal) from your environment. 
It will keep your brain fertile for inspiring ideas.  
 
Every time a client asks you a question (especially if it’s a question that seems like it has SUCH an 
obvious answer… because these are the things we as experts take for granted and need to address in 
our blogs), write it down on a Post-It (or white board, or napkin, or whatever).  
 
Keep reading industry blogs and articles and follow trends and news; agree, disagree, spin and 
reinvent, whatever it takes to turn it into fodder for your blog.  
 
 

11. Don’t break the chain. 
 
Business blogging is like any other habit; the more often you do it, the easier it gets.  
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Designate a day of the week and set aside time for blogging. Treat blogging like brushing your teeth 
or getting your kids off to school on time: it’s non-negotiable.  
 
Do it at the same time of day, same day of the week, week in and week out, so that it becomes a 
habit you can almost take for granted. 
 
 

12. Don’t wait to be inspired. 
 
As an entrepreneur, you blog because it builds your business. Period. If you’re not inspired, blog 
anyway. 
 

Are you inspired to take phone calls? Are you inspired to make sales? Are you inspired to network? 
Not always. But you do these things because they grow your business. 
 
So blog because it’s your job to blog. Don’t wait for inspiration to hit you. Do it because it is an 
intentional part of your work week. 
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The Difference between “Blogging” and “Business Blogging” 
 
There’s blogging and then there’s business blogging. 
 
With blogging, there are no hard and fast rules, and you can basically do whatever you want. 
 
But if you’re an entrepreneur and want to use a blog as part of your marketing strategy, it’s good to know 
that there are some practices that have been proven to get you results. 
 
Here are a few low-tech and no-nonsense strategies that will help your business blog: 
 

1. Know who you’re talking to. 
 
As a business owner, you need to have a handle on your brand, and that means knowing your target 
audience inside and out.  
 
Knowing you readers will determine the content and tone of your blog. If you struggle with this right 
off the bat, everything else that follows is going to flounder. 
 
 

2. Teach (don’t sell). 

 
Your blog should always be helping someone: specifically, your target audience.  
 
Give advice and offer up your incredible expertise, so your readers are glad (even relieved) they have 
your blog to look to for guidance.  
 
If all you’re doing is promoting your product, your service, your event, you, you, you… then you’re 
not really giving your target a real reason to donate their time and focus to you. 
 
Above all, be mindful of that funny feeling that creeps up, where you might feel kind of bashful when 
you call yourself an “expert”. If you run a business, you ARE an expert. Never forget this. 
 
Think hard about how you can you actually help and attract clients with your knowledge: 
 
- Don’t just sell clothes and apparel; give fashion tips. 
 
- Don’t just sell your clinic; promote health, wellness, and nutrition. 
 
- Don’t just sell you contracting services; offer guidance on home maintenance. 
 
- Don’t just sell your book; share your wisdom on topics that will interest readers who would also 
benefit from your book. 
 

Your clients are out there and they are hungry for information. What they are not hungry for are 
sales pitches. So get out there and share your wisdom, make the world a better place, and grow your 
business! 
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3. Engage. 
 
Invite conversation, ask questions, and be open to opinions and feedback. Communicate as much as 
you can with your audience; not only will it help you learn more about them, it will make them 
realize that you care about them. 
 

 
4. Remember that looks matter. 

 
It is very easy to publish a blog nowadays… it’s almost too easy!  
 
It’s tempting to throw something together without much thought, but the truth is, you don’t want to 

get sloppy. You’re a business. Even a meaningless typo can chip away at your credibility if you’re not 
careful. 
 
Choose nice pictures, proofread like a maniac, and make sure your blog looks appealing on devices as 
well as desktop computers. Use web-safe colours, easy-to-read fonts, and maintain an uncluttered, 
easy-to-follow design that loads up quickly. 
 

 
5. Be consistent. 

 
Your blog topics should follow along the same vein.  
 
Don’t try to be everything to everyone, because that will just make your blog bland and boring. You 
won’t stand out with this approach.  
 
If you’re a new blogger, this might take you some time to hone, so don’t be too hard on yourself in 
the beginning. 
 

 
6. Be easy to find. 

 
This is no time to play hard to get!  
 

Use everything from your print marketing, your email signature, and social media to point people to 
your blog.  
 
If you’re feeling shy, think about all the times your friends posted pictures of their babies, pets, and 
coffee art online. Is your blog more interesting than their sandwich? If better be! Post it! 
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7. Include a call-to-action. 

 
A call-to-action is a succinct message telling your reader to do something.  
 
Once you’ve given them advice and helped them get through their day, you can ask them for a small 
favour.  
 
It could be something like: 
 
- Subscribe to my email blast! 
 

- Leave me a comment! 
 
- Follow me on Instagram! 
 
- Write me a testimonial! 
 
- Download my ebook! 
 

 
You get the idea. 
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How to Make Your Blog More Appealing 
 
Getting noticed and read doesn’t necessarily have to be complicated.  
 
Here are a few easy tactics any entrepreneur or freelancer can use to make their business blog more 
appealing to their readers: 
 

1. Write lists. 
 
I’ve heard many old school writers poo-poo the insurgence of list-writing as if it somehow cheapens 

the craft of writing. Ignore these people. 
 
Lists are easy to read. Hey, guess what, you’re reading one right now.  
 
When readers are bombarded with written content all day and every day, you want to make sure 
yours is easy to devour. 
 
Lists are on a mission. They get to the point. And they sell ideas. Write lists. 
 
 

2. Include lots of white space. 
 
Big, dense paragraphs can be daunting to the reader. They seem to require a serious commitment. 
 
Short, lightweight paragraphs are more inviting. They’re easy to skim through, which means they’re 
more likely to get read. 

 
3. Use pretty pictures. 

 
Choose a great image to complement and set the tone for your blog article. This image will show up 
when you share links to your blog on social media, which will impact attracting (or repelling) readers.  
 
Also, search engines like Google tend to favor articles that are accompanied by pictures. 

 
Human beings are visual creatures and they can’t help but be drawn to an inspiring image. Your 
article will be more appealing and more likely to get read if you attach an inviting picture. 
 

 
4. Faster is better. 

 
Your blog needs to load up fast, before you lose the interest of your audience. You have maybe 1-3 
seconds before your reader gets impatient waiting for your blog content to load up.  
 
Seriously, that’s not a lot of time. But it seems like forever when you’re waiting for an article of 
interest to load up. 
 
Test the upload speed of your blog on a desktop computer, and also on a smart phone and various 
devices. If your blog takes more than 1-3 seconds to present itself, you need to streamline things. 
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Make sure you use images that are sized appropriately for the web; this will also help your Search 
Engine Optimization (SEO) and ensure that your blog loads up quickly and easily for your audience. 
 
Use pop-ups and ads sparingly. Don’t clutter your blog with too much stuff; white space makes it 
easier to read psychologically, and it will also speed things up for the reader. 
 
One of my favorite blogs started cluttering up their page with advertising that kept crashing the 
browser on my phone. It might have been my phone’s fault. Honestly, I don’t know and I don’t care. 
But I did get frustrated and now I just don’t read that blog anymore. See what happened? 
 
 

5. Compose a catchy headline. 

 
I sometimes spend more time on the headline than I do on the actual article. True story. Write a 
headline that captures your reader’s attention while they’re skimming through dozens (or hundreds) 
of headlines and use key words and phrases that appeal to search engines like Google. 
 
 

6. End with a bang. 
 
You want your reader to remember your article for a while, not just forget about it as soon as they’re 
done reading, so you should end your article on a high note. 
 
From a marketing standpoint, it’s good to end with a call-to-action that benefits you (the writer) but 
if you can, make it something inspiring and uplifting that causes your reader to spring into gear.  
 
For instance, instead of telling your reader to sign up for your email list to stay in touch, tell them to 
take this opportunity to change their life forever and sign up now or else they’ll regret it and miss out 
on free gifts. Okay, maybe that’s a little over the top, but you get the idea!  
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How to Blog When You Have No Money 
 
Time to get honest. 
 
Sometimes, business owners don’t have a lot of funds. Especially when they are just starting out.  
 
So the thought of launching a blog might seem overwhelming because money is a factor.  
 
The truth is, you can have a very professional blog for very little financial investment. 
 

Here are some quick tips on how to launch your brilliant business blog on a budget: 
 

1. Combine your website with your blog.  
 
No need to pay for 2 domains or twice the hosting; just combine the two together.  As a bonus, 
integrating your blog with your website will improve your site’s SEO (Search Engine 
Optimization)! 
 

2. Make your own updates.  
 
Even if you’re not a techie, platforms like WordPress make blogging very simple. If you’re not 
comfortable building the blog from scratch, you can ask your blog/web designer if they can set it 
up and then teach you how to maintain it; that will save you dollars in the long run. 
 

3. Use a template. 
 
Save time and money by using a template and customizing it to suit your brand. WordPress has 
lots of templates and plugins available for little to no cost. 
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How Much Content Should You Give Away For Free? 
 
Now that content is available everywhere, be it in the form of written articles, podcasts, videos, images etc., 
it’s become expected that you as an entrepreneur should offer content that is not only amazing… but also 
free. 
 
But who will buy the proverbial cow if you’re giving away the content for free? 
 
How does an entrepreneur offer value (for free) on their blog without sabotaging their own bottom line? 
 

Here’s one way: take the focus completely off of you (whaaaat?!?) and make it all about your target.  
 
Think about it. When it’s all about them, you really have nothing to lose. 
 
For instance, if your business creates websites and your target niche is entrepreneurial women who run 
businesses from their homes so they can stay close to their young families, you can create content that 
covers topics like: time management tips for women building businesses after starting families, advice on the 
importance of finding work-life balance, how to maintain health and nutrition regimes while running a 
business, particular challenges and advantages that women entrepreneurs face, resources for freelancers, 
etc. 
 
After you’ve entertained and educated your audience, include a call to action to contact you for business.  
 
You don’t touch the cow. In fact… Cow? What cow?  
 
Taking the focus off your own product or service and putting it all on your potential client is kind of honorable 
in a way, and comes off as less salesy. All the while, it still attracts, engages and qualifies your target audience 
for you. 
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How to be a Controversial Blogger but not TOO Controversial 
 
The most interesting blogs are opinionated and spark controversy and conversation. 
 
It’s difficult to write a controversial blog when you write for business. For the business blogger, if you’re too 
controversial, you run the risk of alienating your audience. 
 
However, if you’re too middle-of-the-road, you run the risk of being boring… and then alienating your 
audience. 
 

So the question becomes: would you rather lose readers because you’re too controversial or too boring? 
 
The answer (in my opinion) is that it is better to be too opinionated. However, if you are blogging to promote 
your business online, you want to protect the integrity of your brand in all cases.  
 
Sometimes, when we’re passionate about something (which is good) we can become oblivious to other 
people’s feelings (which is bad). 
 
The key to walking the line — to being controversial while maintaining your professionalism and protecting 
your brand — is to remember the reasons why you began business blogging in the first place.  
 
Here are some reminders why you (hopefully) started your business blog and how you can remain true to 
these reasons while being aggressively opinionated or controversial:  
 
 

1. Earn respect.  
 
One of the reasons you started a business blog was to earn respect as an entrepreneur. And the best 
way to earn respect is to give respect. 
 
Respect your reader by showing them compassion and communicating with them on an intellectual 
level, regardless of what side of the fence they sit on. 
 

When you voice a strong opinion on your business blog, there inevitably has to be a winning side and 
a losing side. Show the losing side that while they don’t have your vote, they have your sympathy. 
 
 

2. Earn credibility. 
 
You started your business blog to earn credibility as an expert in your industry. Therefore, always 
make sure you back up your ideas with facts. 
 
Resist the temptation to be overly emotional (being passionate and overly emotional are totally 
different things). 
 
Your reader doesn’t have to agree with you, but they should at least see where you’re coming from.  
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3. Spark conversation. 
 
A good reason to start a business blog is to improve engagement with your target audience.  
 
In other words, you want to start conversations — but only if they are meaningful conversations. 
That’s only going to happen if you stay relevant, intelligent and compassionate while avoiding any 
kinds of personal attacks or derogatory language. 
 
Check your tone when you disagree with someone: you can disagree and remain respectful. 
 
 

4. Help people. 

 
Don’t be controversial for the sake of controversy. 
 
Remember that you started a business blog so that you can help people. 
 
If helping people means taking a defiant stance and going against the status quo, then 
congratulations, you have a really great reason to be controversial. If you’re just staging a coup for 
the attention, people are either going to see right through you or you’ll attract the wrong crowd (i.e. 
other people who just want attention). 
 
Which leads to my final point… 
 
 

5. Attract the right people and filter out and forget the rest. 
 
You DON’T want everyone to love you and your business blog. You want the RIGHT people to love 
you and your blog. 
 
Similarly, you don’t want to do business with everyone, you want to business with people who get 
what you and your business are all about. 
 
Inevitably, your viewpoint is going to offend someone. Count on it. That’s a good thing because if 
you’re everything to everyone, guess what? You’re boring. Let these people drop off your reader list, 

you can’t sell to them anyway. Don’t be afraid of losing them.  
 
Finally, if you’re afraid to voice an opinion on your business blog because you’re afraid of mean 
comments and harassment, that’s another story all together.  
 
If you followed the above guidelines and you’ve been respectful, credible, open to discourse, and 
intentionally helpful, then you’re covered. You’ve handled yourself like a responsible business 
blogger. 
 
Nevertheless, that doesn’t mean you won’t get “haters” and “trolls” because after all, the Internet is 
frequented by lots of negative people. Someone who hates on you is different from someone who 
merely disagrees with you, in that they attack you on a personal level for low-level excitement. 
Ignore these people. 
 
I’ve read many blogs that I wholeheartedly disagreed with however, I continue to read these writers 
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because they have my respect and if anything, they force me to think about things that would never 
occur to me if I only communicated with people who thought exactly like me. People who disagree 
aren’t bad people, they just disagree. 
 
Maintain your professionalism at all times, stand your ground and if someone gets abusive, filter-
delete-block them. Life is too short. 
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How Long Should a Blog Post Be? 
 
Small business blogs come in all shapes and sizes, which leaves many new bloggers wondering, “what is the 
ideal length for a blog post?” The answer…  
 
 

1. There is no ideal length. 
 
First and foremost, your post needs to be as long as it takes to get a compelling message across. 
That’s it. As long as your writing is passionate, informative and articulate, go as long as you need to. 

All killer, no filler. 
 

 
2. I lied. There IS an ideal length. 

 
Keeping in mind that the quality of your content trumps everything else, be aware that search 
engines tend to prefer posts that are at least 250 words long.  
 
However, while longer blog posts (generally speaking, up to 1,500 words) get picked up more by 
search engines, most readers appreciate content they can get through fairly quickly. 
 
That said, I recommend weighing in at least 300-500 words per post. 
 

 
3. Actually, I lied again. The right answer is… there is no right answer.  

 
Blog length can be dictated by many factors: 
 
The length of your posts may depend on your blog’s subject matter. In-depth articles backed by 
research and facts need to go long. Blog posts that are primarily updates on current events are 
rightfully going to run short. 
 
If you update your blog frequently, it may be best to write shorter posts… your readers might not 

have enough time to invest several times a week if you write long. On the other hand, they might 
enjoy a weekly ritual of settling in with your in-depth lengthy post, much like people used to look 
forward to the Sunday paper in the olden days. 
 
Post length also depends on your business brand’s target audience: does your intended audience 
prefer depth or brevity? It all depends on who you are writing for. 
 

 
4. At least breaking up is easy. 

 
If you feel like you have a lot to say, but don’t want to publish a really long post, you might be able to 
break one post up into multiple posts; now you’ve created content that you may be able to spread 
out over the course of a few weeks! 
 
Also, your post won’t seem “as long” if you break it up into smaller paragraphs and insert interesting 
images. Use sub-headings and bullet lists to make your content easier to scan. 
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Whatever is best for your small business blog, try to be consistent with your post length so your 
readers learn what to expect; eventually, post length becomes a part of your branding. 
 
At the end of the day, there are no real rules. Figure out what works best for you as a blogger and 
more importantly, what works for your brand. 
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When to Hire a Ghost Writer 
 
By now, you know enough to get going on your business blog. But if you still find maintaining a blog to be a 
struggle, you might want to hire a ghost writer. 
 
Here are a few reasons to consider hiring a ghost writer for your blog: 
 
 

1. Free up your time. 
 
Would you rather just focus on your business? Hiring a ghost writer for your blog will free up some 
time so you can use your talents more effectively elsewhere. 
 
 

2. You’re a bad writer. 
 
Scratch that. You may not be a bad writer, but you may not be a great writer either. Perhaps you 
don’t need a ghost writer to take over your blog from start to finish; maybe you just need someone 
to proofread and edit your content before publishing. A good editor can help you fix your grammar 
and spelling, be more concise, and better organize your thoughts. 

 
 

3. Coming up with new ideas can be exhausting.   
 
Ideally, you should try updating your blog with fresh content once a week. In order to keep coming 
up with relevant topics, you need to be clued into your industry, monitoring the mindsets of your 
readers, watching trends… it’s an ongoing process. Some people are better at this than others. 
Sometimes you just don’t have the time. Sometimes you need to delegate. Again, you may not need 
a ghost writer to handle all your blog responsibilities… maybe you just need someone to research 
and brainstorm ideas with you. 
 
 

4. Building Your Audience. 
 
As if writing your blog wasn’t enough work, you also have to actively build your audience and 
interact with your readers. This can be a job in itself and if you feel like you can’t keep up, hire 
someone who can drive traffic to your blog. Sometimes a ghost writer can do this in addition to 
researching, writing, and editing your blog, but sometimes you might have to hire a separate person, 
depending on their skillset. 
 
 

5. Writing is Painful. 

 

It’s true. Seriously. That’s why so many writers are alcoholics.  
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How to Take Your Business Blog to the Next Level 
 
Once your blog is well on its way, you’re going to want to take things further with your Inbound marketing 
campaign. Here’s how to amp things up: 
 
 

1. Build the roads to Rome 
 
Using social media to drive traffic to your blog can seem overwhelming, because it can feel like there 
are dozens (hundreds?) of social media platforms to choose from. 

 
Don’t overthink this. You don’t need to be on all the social media p latforms. Just do a little research 
and find one platform where your target audience is engaging and discussing the topics that you 
want to be discussing.  
 
Start with one social media platform and get comfortable with it. Build a strong road. Create a super 
highway, then move on to building another road on another social media platform. 
 
 

2. Re-purpose your content 
 
Once you’ve written a dozen or so blogs, you can start re-purposing your content. 
 
Use the blogs to create scripts for videos you can post to YouTube and Instagram. Create podcasts. 
Pick out catchy blurbs and create graphics and memes. Compile some blogs into an eBook.  
 
At this point, you have more content than you realize. 
 
 

3. Next level 
 
When and if you’re ready, and if you feel like you want to super-charge your online marketing 
campaign, you can look into investing more time and capital. Consider these next steps: 

 
- consider paid advertising on social media 
 
- hire a Search Engine Optimization (SEO) expert to boost your blog’s ranking on search engines like 
Google 
 
- invest in graphics, professional video and photo to give your blog a more polished appearance  
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The End! 
 
Congratulations on making it to the end. Thanks for taking the time to download and read through this 
eBook. 
 
Do you have any feedback on this book? What do you think my next eBook should be about? Do you have 
any questions about business blogging or social media marketing? 
 
I’d love to hear from you! Stay in touch.  
 

Be amazing, 
 
Nishi 
Nishi@NightDay.ca 
www.NightDay.ca 
 

 

Stay in Touch! 
 

Follow me at the social media links below and subscribe to my e-newsletter. I update these accounts 
frequently with helpful info for entrepreneurs looking for digital marketing help. It’s all free and you can 
unsubscribe whenever you want. And I don’t share your contact information with anyone. PROMISE!  
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https://www.facebook.com/NightDayProductions
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https://www.instagram.com/nishi_sood/
https://www.youtube.com/channel/UCXGQq4wNJHGyOK_GHfxHvgA
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